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Syllabus [2025Year 2 Term]

Course Information

Course Title Global Entrepreneurship Credits 3

Required/El
ective
Course Code 5030301 (For Underg Selective majors
raduate Cou
rses)
Department of Internationa

Department or Major ) o ) Language English
| Business Administration

) Lecture Roo
Methods of Teaching o 21,2,3,4,5,6(=H307)
Lecture(3) Experiments(0)
Trainging & Practice(0) P Cyber Lectu
erformance(0) Designing res
& Planning(0)

Time Allotment

Course Type offline

Cyber Lectures Preview

Lecturer
Yeon, Young— Invited Profess Final Acade _
Name ¢ Rank , A stabAt
chul or mic Degree
Department Department of International Busin Office
Lect & college ess Administration
urer Office Phon
010-3132-7580 e—mail yycyeon@dankook.ac .kr
e Number

Field of Inter
est

Course Summary

This class discusses the topics including the introduction to global entrepreneurship, dev
eloping startup business ideas, entrepreneur's quality and edges, global business, global

Course business environments, international business opportunities and risks, assessing promisi

Description ng business areas, and global business trends, business culture, government support for
global entrepreneurs, entry modes, global marketing programs, and global job carrier devel
opment.

The principles of marking, International business management, International marketing, Stra

Description i ) )
tegic business management, International

Related Courses . )
market research, International finance management etc.

Course Goals The goals of class are that the student can do better to:
1. Know global entrepreneur's quality, competitive edges, developing startup business ide
as, global business trends, environments
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2. Evaluate the global entrepreneurs business opportunities and risks involved
3. Know options of entry modes to target market
4. Develop business and marketing strategies

Projected Result
S

Better prepared for global businesses, build global entrepreneurship

Percentage of th
e original langua
ge classes(%)

Cyber Lectures P
review

Syllabus

Times Lecture Topic Lecture Goals Lecture Methods Assignments

Understanding cour

se goals, forming gr Individual assignment

] Course introduction, Introductio oups for semester p = &9, EQEESTY, s, semester term grou
n to global business rojects, discussion El7|8ter & (TBL), p assignment. Details
s about assigned to at the class
pics

Variety of entrepren

eurship, entreprene

ur's quality, motivati = 2|, EQEE+H,
on, int'l rade and F | El7|gkst&(TBL),
DI, managing global

business risks

Global entrepreneurs, significan
ce of small firms, entrepreneu

2 r's motivation and quality, under
standing of international busine
ss, major risks of IB

Driving forces, dime

Global market opportunities,glob
alization of markets and the inte
rnationalization of the firm, dime
nsions of market globalization,
screening potential target marke
t

Developing start up idea, evalu

ating market opportunities, in—o

ut, out=in analysis. Tasks for Gl
obal Market Opportunity Assess
ment

Integrity of entrepreneur, ethics,
corporate social responsibility,
sustainability, and governance i
n international business.

Political and legal systems in n

nsions, consequen
ces of globalizatio
n, business paradig
m, motivation of ow
n business, screeni
ng to select target
market

Creating new busin
ess, analysis and a
ssessment of oppor
tunities, six tasks fo
r global market opp
ortunities assessme
nt

Ethical challenges i
n international busi
ness, understandin
g of corporate socia
| responsibility, sust
ainability
Understand politica
[, legal systems. Co

Individual PT(P1, P2,

P20)

Individual PT(P3, P4,P

5)

Group PT(G1~G3)

ational environments, managing ) , Uo| EQEESY,
6 ) - untry risks by differe o
country risks produced by politi El7|9hst&(TBL),

nt system and risk
cal and legal system
management

Group PT(G4-G6), P6
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Times Lecture Topic

7 Mid—term Exam

Government intervention and re
gional economic Integration, ma

8 jor economic blocs, implication
and advantages for entrepreneu
;

The Organizational plan: teams,
9 legal structures, and human res
ource management

Developing global business rel
ationship, building customer rel
ationships, and market entry mo
de , export, global sourcing

10

Effects of high tariff, Foreign Dir
1 ect Investment and collaborative
ventures

Licensing, franchising, other co
ntractual business strategies, p
rotection of intellectual propertie
S

12

Global marketing strategies for
global entrepreneurs

13

New business opportunities in

emerging markets, and busines
s planning: visualizing the drea
m

14

15 Final Exam

Methods of Grading

Lecture Goals

Nature and instrume
nts of gov't intervent
ions,

regional integration

s and opportunities,
responses to integr
ation, implications

Building manageme
nt team, legal firms
of organization, Hu
man Resource Man
agement

Goals of CRM, CR

M database, Export
Global Sourcing, su
pply chain manage

ment

High tariff issue, im
plications, FDI and
collaborative ventur
e

Contractual entry str
ategies, advantage

s and disadvantage
s of franchising and
licensing, protectio

n of intellectual pro

perties

STP, global marketi
ng strategies produ
cts and marketing ¢
hannels , and physi
cal distribution, glo
bal communications
and promotions

Opportunities in em
erging market, attra
ctiveness and chall
enges. Balance bet
ween planning and
executing, types of
business plan, pitc
hing to investors
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Assignments

Individual PT(P7, P8,
P21)

ndividual PT(P9, P10,
P11)

Individual PT(P12, P1
3, P14)

Individual PT(P15, P1

6, P17)

Individual PT(P18, P1
9, P22)

Group PT(G1~G3)

Group PT(G4~G6)
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seqguen

ce Description Percentage Details
1 Mid—tem Exam 25%
2 Final-exam 30%
3 Pop Quizzes 0%
4 Assignments 0%
5 Reports 0%
6 Presentations & Discussions 25%
7 Attendance 20%
8 0%
9 Others 0%
All 100%
Core of Value
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Textbook(s) & References
Descrip ) )
. Title Author Publisher
tion
Requi S.Tamer
red T Cavusgi
International Business(the New Realities) ¢ Pearson
extbo |, Gary
ok Knoght
Reco
Longen
mmen
) ecker, P
ded T Small Business Management Cengate
etty, Pal
extbo ich
ok
Memo
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